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Trends in Marketing
Marketing trends are commonly perceived as the tendency in which financial markets move in a certain direction over a period of time. They are usually classified as primary time frames, long time frames and secondary for short time frames (Murphy, 2018). Marketing trends are also defined as anything that tends to alter the market that a particular company works in. For an organization to be ahead of the market competition, it is necessary for it to utilize the market trends (Murphy, 2018).
One market trends that is considered to be dead is text optimization. It includes the vast strategies in which they become valid or relevant. However, it is no longer considered as a valid way of conveying information thus having effective implications tor the SEO tools (Burton, 2018).Text optimization may end up killing the organizational rankings on search engines. Therefore, optimization has to stay focused on getting the newest forms of technology and engaging more on content t enhance a further reach of organizations’ products. ‘Blogging as if it’s 1999’ is also a dead market trend (Burton, 2018). Back in the days when the internet had blog posts, they were considered to be vague. However, things have changed over years and the internet’s audience has become savvier hence a blogger has to produce blog posts that are aimed at their critical points.
Thirdly, video ads longer than six seconds are considered to be a dead marketing trend. Video has revolutionized over years. In 2018, short videos are becoming more popular and now YouTube is actively pushing for hyper short video ads. YouTube specifically allows ads that fit within the time constraint of only six seconds (Burton, 2018). Fourthly, marketing automation is considered to be in good in moderation since it relies mostly on how it makes a brand feel cold or inhuman. However, in the current modern age, there have been reduced aspects of marketing automation such as reduced email marketing campaigns. Lastly, organic Facebook has been dying since 2014 due to its organic reach on Facebook. It was then a commercial platform but it is slowly dying due to its inability to reach brands (Burton, 2018).
It is apparent that there are some trends which are dead while others are catching on and thriving. First, omni-channel marketing is on the rise because most of the top brands feel that they succeed with their Omni-channel strategy. This marketing trend ensures that a business follows the consumers’ choices as they jump from one channel to another (Katsikeas, 2018).  Secondly, Chatbot marketing is a marketing trend on the rise and it highly uses artificial intelligence form of marketing. Chatbots have completely taken over the digital marketing by storm. Majority of the brands have turned to chatbots to reduce costs and offer efficient services to their customer (Katsikeas, 2018).  Thirdly, social selling is on the rise. Social selling through social messaging apps ensures that businesses take advantage of the business value of their social apps.
Fourthly, video marketing is another marketing trend that is used to face to face interaction with the consumers in a target market. The platforms that stand out in video marketing include YouTube, Instagram, and Facebook. Therefore, these platforms ensure there are more interactions with the consumers in relation to the brands advertised by driving sales and traffic (Katsikeas, 2018). Lastly, big data and personalization is on the rise as a marketing trend because brands are using large amounts of data to establish highly personalized brand campaigns. Personalization of content leads to generation of more consumer engagements and sales hence giving customers the right and desired value (Katsikeas, 2018).  
Virtual and augmented reality can be described as the future of marketing trends. It is because major companies such as Google have invested over $5 billion in the developments that will allow marketers to shift from obsessing over what advertising looks like to what it feels like.

















References
Burton, N., & Chadwick, S. (2018). Ambush Marketing Is Dead, Long Live Ambush Marketing: A Redefinition and Typology Of an Increasingly Prevalent Phenomenon. Journal of Advertising Research, 58(3), 282-296.
Katsikeas, C. S. (2018). Special Issue on the Future of International Marketing: Trends, Developments, and Directions.
Murphy, G. L., Harris, G. D., & Morris, D. J. (2018). Top Social Media Marketing Trends 2018.
